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TEACIING PLAN 

Cuntact Date uf 
Caune Cqune 

Semester lBranehes Perlods Secthon cuimeneement 

Code Ttle Weck of Semester 

Digltal 
19B3ANOUSMarkceting(OE) 

ALL I/no2021 5 
BIRANCIES 

COUIRSE OUTCOMES 
!Describe the impornance of Digital matketing und its utility in business promotion|K2|. 

Gencralize the meaning and usefulness of Content markcting in analyzing the fim's 
2 

promotional activiny.|K3«K3]. 
Conmprehend the melhodologies, tools and technologies involved in digital marketing [K4 

KI]. 

Tdentily dificerent forms of e-mailnarketingand mobile marketing and analyze lheir 

cfTeciveness in digital markeling stralegy. IKI| 

Evaluate the importance of convesion and working with social media marketingtKS|. 

Detiver Teat Conta 
Outcomes Topies look 

UNIT TopiesActivity 
Bluom's Level No. Referen Metho 

IHour 

1.INTRODUCTION TO DIGITAL NMARKETING 

. Introuuction to Digita! AMarketing TI,T2 Describe lhe 
importance of 

Digital marketing.2Definition and concepts of 
| and its utility in 

business 

TI,73 PPT 
Videa Digital marketing 

1.3 History of Digial Marketing 
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promotion |K24.14 Scope and 1mportance of Digital TI.T2 

TI, 13 | Marketing 
Traditional marketing versus

Digtal1Digial marketing 
I.6Tpes of digital marketing TI, TJ 

TI, T3 1.7 

Digsl Digihal Marketing mis 
1.8 TI,T2 

its and Marketing 
Implicatins for digital marketing 

mix 

1.9 TIT2 
Challenges for dligital narketing 

1.10 

Opportunities 
marketingS 

TI.T2 
for digital 

Total 10 

2.cONTENT 1ARKETING 

2.IIniroduction to Conlent 
ratketing 
Content creatim Framenork 

Ti, RI 

Comprehend the 

T2.RT 
TI,RI Chal 

2.2 
methodologies, 

lools and 2.3 Content nmarkcting stratcgies 
Chalk 

technologies 24 Content maaketing planning 
involved in digilu!| 2.5 |Types of Content marketing 

TI, RI & Talk 
PPT 

marketing K4« 26Measuring Your Content 
2.7 Analyzing Y'our Convm 

Viral Marketing 
2.9 Ulog Marketing 

T1, R1 
T2, RI 

| TI, RI 

T3, RI 
2.8 

TOTAL 

3. SEARCII ENGINE OI'TIMIZATION (SEO) 

3. Introduction to Search Engine TI,13 PPT. 
Optinization 

SEO concepis 
Video, 

3.2 
3.3 SEO Scope and Importance 

TI,T3 Flipped 
1 13 classro 
T3 Comprehend the 3.4 SEO Gronth in tecent ycars onm 
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nietlhodologies, 3.5 Ecosystenn of a search Engine TITI fools and 

teehnologies 
involved in digilat 3.7 Keyword Reseurch marketing KA 
KI. 

3.6 Kinds of trallic Ti. T3 
T.T3 
TI,TJ 

TI13 
3.8 Keywurd Researclh & Analysis 

3.9 Keyword Research & Analysis 
(l'rec ond aid tool & Extension) 

3.10 Recent Google Updates 
Tutal 

4.EIAIL AND MOBL.E MIARKETING 

T3 
10 

ldentify dinerent 
foms of e-mail 

markeing and 
mobile markeling 

Ioduction to lEnail AAarketing 
2 Concepls of Ensail arketing 

4.3Prucess of Email maurketiog 
44 Design of lEmail marketing 

T2,82 
13. R2 

TI, R2 

TI, 2 

TI, R2 HO Chalk& 
Content and Enail marketing 

Talk, 
ctrics m 

4.6 
and analyze their PPT Introduction to Alolile marketing TI. R2 I 

.7 Cunccpis of mobile marketing 
8 Scope of mobile markelíng 
4.9 Process of mobile marketing 

4.10 Tools uf nobile marketing 

4.11 |Opportunilies and clullenges 

Vidco clTectiveness in 
digital marketing 

TI, R2 
12, R2 

TI, R2 
siraley. IKi 

73, R2 

T2. R2 

Tolal 11 

5.5OCIALMEDIA MARKETING 

Evaluste the 
importance of TI, R2 T Introduction io Social media 

marketing 

5.2 Concepis of Social media 

marketing 
Process ofSocial media 

5.1 
PPT conversion and 

V 
working will 

(Active 
Leamin 

TI, R2 

social media T1, R2 5.3 
Activit 

marketing 

5.4 Tools- Google and its strategies 

5.5 Taols-the Search Engine 

marketing (KS. 
TI, R2 I| 

TI, R21 
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3.6 Touls. F'acebook anJ ts strategies | T2. R2 
T2. R2 3.7 Tools- Twiter and ius sirategies 
12, R2 3.8Tools- YouTubhe and its siralegics 

S.9 T2.R2 Tools 1,inkruin and its siotegies 
TIR2 5.11 ssues: Credibility, F'ske News. 

P'aid Iniluencers 
5.12 Suxlal modia and Ilate/ 1'hobie 

Camyuigns 
TIR2 

Tulal 11 

CUMULATIVE PROPOSED PERIOS | St 

Teit lowks 
S.No. | AUTUORS, NOUK TITLE, EMTIOS, PUIRt.ISINEN, VEAR OF PUBLICATION 

TI Puncet Singh Blhatia, "Fundamentals of Digitsl Markcling". P'eanon lducation 
Publications, 2 cdilon 2019 

12 Secma Gupla, "Digilal Alarketing". McGiraw Iw lPublications". dition 2020 

T3 Ryan Deis, Russ lennclerry, "tDisital AManketirg lor Dummics". Wiky Publicalions, 2020D 
Rcerenee Baoks: 

SNo. AUTIUORS, HOUK TITIE, EDITIOS, PUIBLISHER, V'EAR OF PULICATION 

RI loe Pulizi, "Epic Conteni Alarketing". NMeGraw Iill Education, 2019 
R2 Punerl Singlh 1Uhatia, "Social AMcdia & lubile Niankelting". Wiley lublications, 2019 

Web etalte& 

https:l/onlinecuunes.swayuni2.ac.lnleeel)_g23/pres iew 

hups:/uww.infidigi.com/blogwhat-is-digital-marketing 
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Nane Signature with Date 

| . Faculty Alrs.C0,V.A.M.Srldevl 
Faculty AMr. Cl P'ruveen

ii. Coure Coonlinator I.V.Praanlh 
iv. lodule Coonlinator0.V.AM.Stidevi 

Programme 
Coonlinator Dr.G.Grace . 
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